
EC 1  

Getting the following information will help you find out 
the basic facts needed to understand the local employ-
ment situation

 

KEY

  C = CORE  O = OPTIONAL     L = Local knowledge D = data
Starting points for in-

formation
Information you will need NB Question numbers are not necessarily consecutive, because some 

have been removed. Please do not renumber.

Source Question Answer
 
 

Census of Population Q1.What is

a. The ratio of employed people to 
the total working age population? 

1a       Total Population        4388
           Working population   2971
           Employed population 2365
           Percentage                  79.60%

C D

b. The ratio of working women to 
working men? 

1b       Working Men             1236
           Working Women        1129
            Percentage                  91.34%

C D

Census of Population Q2.  Commuting

Q 2:  What proportion of local people 
commute out of the town/hinterland 
to work and how far do they go?

2        
       69% travel more than 2 Km
       up to 60 Km 

C D



New Earnings Survey, 
published by the Office 
for National Statistics

Q 3 Household earnings:

Surveys by the Local Au-
thority.

a. What are average household earn-
ings? 

3a 2001 Census - average earnings £720 per week. C D

b. How do they compare with the na-
tional and regional averages? 

3b  2001 Census - Regional South East £660 per week.  West-
erham is therefore higher by nearly 10%.

C D

c. What percentage are above and 
below the average income level?

3c C D

Census of Population Q 4 Employment

Annual Employment Sur-
vey

How do employment rates in specific 
key industry sectors compare over 
time with regional and national aver-
ages? 

4    Manufacturing     11%
      Construction         7.5%
      Wholesale/retail   14.5%
      Transport/storage  5.9%
       Finance                8.5%
       Real Estate         18.7%
       Public Admin         5.0%
       Education              7.4%
       Health & Social      8.3%

C D

Local survey of busi-
nesses

Q 5 Employers:



Labour Force Survey a.     Which employers employ over 
100 people? 

5a     Aqualisa C L

b.     What is the proportion of the loc-
al workforce employed by them? 

5b Approximately 5%, o L

Job Centre Plus Q 6 What are local rates for

male unemployment 6a      30 out of 1452 C D

female unemployment 6b     13 out of 1519 C D

youth unemployment 6c      10 C D

NOMIS Q 7 Unemployment

What sectors of the unemployed pop-
ulation are proportionally higher by 
age/gender than the regional and na-
tional averages? 

7    All sectors below national/regional average C D

Annual Employment Sur-
vey

Q 8 Unemployment



NOMIS Has unemployment fallen or risen in 
the last 5 years, compared to the na-
tional average? 

8  Fallen by 1.3% against National Ave of 0.5% C D

Annual Employment Sur-
vey

Q 9 Unemployment

NOMIS. Are there any specific trends in un-
employment in the local area, for ex-
ample in a particular industry?  

9 Three large building companies have moved out from the area 
in the recent past.

33% office based businesses have closed or relocated from 
area in the last 12 months.

C L
D

Annual Employment Sur-
vey 

Q 10 Unemployment

NOMIS What proportion of those who are un-
employed have been out of work for:

10  55 unemployed C D

a. over 6 months 10a 6 months to 12 months = 10 = 18% C D

b. one year 10b 5 = 9% C D

Customs and Excise VAT 
Registration.

Q 11 Business success - what are

The local Business Link 
Operator

a. the success rates for new business 
start ups? 

11a C D



b. the failure rates for new business 
start ups?

11b C D

c.  How many specific business clos-
ures have there been in the last three 
years? 

11c C L
D

Survey of local firms Q 12 Business expansion

Enquiries to the Business 
Link Operator, LAD/UAs 
or

 How many local firms are planning to 
expand?

12 O L

local Business Link Oper-
ator

Q 13 Business support

District Council economic 
development department

What economic development/inward 
investment grants are available? 

13 Carbon Trust C L



EC 2 
Getting the following information will help you decide 
how support for business - or access to that support - 
needs to be improved. If there is not enough informa-
tion available to answer the questions, you could carry 
out an audit of facilities to find out about business 
community support agencies in the area.

 

KEY

  C = CORE  O = OPTIONAL     L = Local knowledge D = data

Starting points for in-
formation

Information you will need NB Question numbers are not necessarily consecutive, because some 
have been removed. Please do not renumber.

Yellow Pages Q 2 

Business Directory Which of the following organisations 
have a presence in the town? 

Regional Development 
Agency

Small Business Service No C L

 Business Link No C L

 Chambers of Trade or Commerce No C L

 Learning and Skills Council No C L

 Enterprise Agency No C L

 Local food network/partnership or 
farm advisory service 

C L

Register of Business 
Enquiries

Q 3 



Business Directory How well used are business support 
agencies such as: 

C L

 District Council Busi-
ness Surveys

Business Link Operator None C L

 Business Links None C L

 Chambers of Trade or Commerce None C L

 Learning and Skills Council None C L

 Enterprise Agency None C L

 FRA/National Association of Farm-
ers’ Markets

C L

District Council Q 5 

 Local knowledge a. Does the town have a town 
centre manager?

5a No – Parish Council & Secretary C L

 b. Is there a town centre forum or 
similar partnership organisation? 
Give details.

5b Business Forum & Breakfast Club C L

 c. If there is more than one town 
centre manager, town centre forum or 
similar partnership organisation is 
there is an overlap between their ser-
vices/ remit?

5c No O L

Q 6 Town Centre Management



 (this may be the Dis-
trict Council, a local busi-
ness advice centre, or a 
consortium of local busi-
nesses)

What results have there been from 
any existing town centre manage-
ment work?

6 N/A C L

Business Link Operator Q 7 

Chamber of Commerce What regular events are there to 
bring the business community togeth-
er; for example, breakfast clubs and 
trade fairs? 

7 Breakfast Club O L

Chamber of Commerce Q 8 

Local business people What arrangements are there for loc-
al suppliers to be able to network? 
Examples may include a Business 
Directory or website for the town. 

8 Breakfast Club only C L

Local surveys Q 9 

Yellow Pages a. What business meeting and busi-
ness conference venues are avail-
able?

9a King’s Arms Hotel, Squerryes Court, Wester-
ham Golf Club, Park Wood Golf Club

C L

Chamber of Commerce b. Are these venues available when 
needed?

9b N/A O L

Local businesses c. Are these venues big enough? 9c For Small Meetings only O L

 d. Are these venues available at 
reasonable rates?

9d Yes O L

Chamber of Commerce Q11



Business Link Operator What local training and support is 
there to help companies address ICT 
problems and to develop their ICT 
capability?

11  Businesses can take advantage of training courses 
organised by Business Link Kent.  
Not aware of any Westerham based training organisa-
tions.

C L

Q12.

Web search What will be the availability of high-
speed Internet access 

ADSL 8 Meg
BT plans fibre optic by 2012

a.In 6 months’ time 12a No Change O L

 a. In 12 months’ time 12b No Change O L

Business Link Operator 
or LA

Q13

Chamber of Commerce a. What percentage of your busi-
nesses are connected to broadband?

13a  Broadband is available to 100% of businesses. O

b. What proportion of all businesses 
use broadband?  

13b  Likely to be over 90% of businesses. O L

 c. What proportion use broadband for 
electronic business? ( .eCommerce)

13c Unknown. O L

Chamber of Commerce Q 14 

 Business Link Operat-
or

What do local businesses see as the 
key benefits of using broadband?

14  Speed of communication when accessing informa-
tion over the internet and sending and receiving emails.

O L

Chamber of Commerce Q 15  
 



Business Link Operator Why do some local businesses not 
use broadband? 

15  Technical competence and costs. C L

Chamber of Commerce Q 16 

Business Link Operator How many local businesses
 a. Use e-mail? 16a  Most businesses will be using email as part of their 

day to day business activities.
O L

 a. Have a website? 16b  O L

 a. Make purchases or sales over 
the Internet? 

16c O L

 a. Gain access to key business re-
sources over the Internet?

16d O L

Chamber of Commerce Q 17 

Business Link Operator How many local businesses collabor-
ate over the Internet with partner 
firms? 

17 O L

Local Authorities Q 18

 Which public sector offices and sites 
currently have broadband communic-
ation facilities for public access?  

18 Library C L



EC 3
Getting the following information will help you draw 
conclusions about the quality and suitability of the 
learning and training opportunities available. 

 

KEY

  C = CORE  O = OPTIONAL     L = Local knowledge  D = data

Starting points for in-
formation

Information you will need NB Question numbers are not necessarily consecutive, because some 
have been removed. Please do not renumber.

Local Education Author-
ity

Q1 Pre-school to College Years

 How many pre-school places in 
nurseries and playgroups are 
there compared with the num-
ber of pre-school children in the 
area? 

1 Westerham Day Nursey 24 pre-school
                     Can take up to 32 
    Felicity’s                       23 pre-school
      

C LD

Local Education Author-
ity

Q 2 

 a. Is there access to good qual-
ity schools in the area? Are local 
schools over or undersub-
scribed?

2a Yes but only primary
     Churchill C of E           268 places
     Crockham Hill C of E   140 places
   Crockham oversubscribed but take children from 
Limpsfield & Marlpitt Hill

C LD

 b. What links exist between the 
local schools and the local com-
munity?

2b Links to Church, Partners and Community 
together (PACT) run by community police
Nursery schools use The Grapevine & Family 
Interest Magazine

C L

Local schools and col-
leges

Q 3 



 How well qualified are local 
school leavers? Compare to the re-
gional and national averages the 
number of pupils at

 a. age 16 with five GCSEs at A-C 
level

3a C D

 b. age 19 with one or more A Level 3b C D

Local Education Q 4 

Authority Is there a high number of school 
exclusions? 

4 C LD

Chamber of Commerce Q 5 

Business Link Operator Does the area attract and retain 
enough graduates? 

5 O LD

Learning and Skills 
Council 

Q 6

Local schools and col-
leges

Do local training organizations 
provide vocational work based 
training that reflect the needs of 
local residents and employers? 

6 C L

Adult education centres Q 7

Surveys of local resid-
ents, employees and em-
ployers 

What non-vocational courses are 
provided locally and how easy is 
it for people to access a wide 
range of courses?

7 C L

Library Q 8 



Local Education Author-
ity

How many public Internet learn-
ing and access points are there 
within the town and its hinter-
land? 
Where?

8 C L

Local surveys Q 9 

 What proportion of households 
have Internet access at home, 
work or school/ other education-
al establishments?

9 C L

The town website Q 10 

Tourist Information 
Centre

Library

Is there a local community ICT 
group?

10 O L



EC 4
Getting the following information will help you draw con-
clusions about the quality and suitability of the learning 
and training opportunities available. 

 
KEY

  C = CORE  O = OPTIONAL     L = Local knowledge  D = data

Starting points for in-
formation

Information you will need NB Question numbers are not necessarily consecutive, because some 
have been removed. Please do not renumber.

Q 1

 You can find out which 
sectors are present in
Neighbourhood Stats

What are the regional norms and 
trends for those industry sectors that 
are present in the town?

1 C D

 Q 2

 Is your town thriving or in decline? As-
sess to what extent it is maintaining 
and attracting branches of major 
chains, and maintaining or attracting 
independent shops.

2  Westerham is maintaining its branch of major chains - 
Coop, Wine Rack and Day Lewis and Old English Inns.

Westerham continues to attract independent shops.

Westerham is maintaining neutrality and is neither in decline 
or thriving.

C L

 Q 3



 How has employment in retail and 
service sector changed regarding full 
time/part-time jobs?

3 A number of offices have closed and reduced the number of 
jobs in Westerham.

O L

 Q 4

 What are the issues around the attain-
ment of basic literacy and numeracy 
skills?

4  There are no perceived issues in Westerham with regards 
to the attainment of basic literacy and numeracy skills.

C LD

 Q 5  Skills:

 a. What particular generic skills 
needs do the industries in your area 
have?

5a  Customer Care in Retail and Real Estate. C L

 b. To what extent are they being 
met?

5b There are no governmental agencies for this training in 
Westerham however, some local businesses provide training 
in customer service.

O L

 Q 6  Training:

 a. How do existing training services 
in the town meet employers’ require-
ments? 

6a   Our largest employer has an in-house training facility.  
No other external comprehensive facilities for training exist 
within the town for the local businesses.

C L



 b. How good are those services? 6b n/a O L

 Q 7

 Which employers provide local train-
ing or have their own training facilities 
for which there might be scope for 
sharing?

7   None for sharing. O L

 Q 8

 What are employers' specific skills 
training and development needs?

8  Customer care , IT skills O L

 Q 9

 What specific recruitment and staff re-
tention issues are there that could be 
addressed through local training provi-
sion?

9  Large turnover within certain retain businesses because the 
staff are a transient population eg restaurants.  Other busi-
nesses require training such as sales training and customer 
care.

O L

Q10

 Skills development: 10 O L



 a. How do employers encourage 
training and skills development? 

10a  Some businesses buy in external training support and 
development.

O L

 b. How do employers participate in 
training and skills development?

10b  Some employers will attend courses with their staff. O L

 c. What are the barriers to that 
participation?

10c  Cost and time. O L

 Q 11

 To what extent do employers recog-
nise the business benefits of training 
and skills development?

11  Many recognise the potential benefits but are restricted 
through cost and time.

O L

 Q 12

 Is there adequate local provision for 
all the types and levels of learning 
that are needed?

12  No C L

 Q 13 Learning opportunities



 a. Are people aware of learning op-
portunities either as individuals or as 
employees? 

13a   Not sufficiently aware. C L

 b. By what means can they be-
come aware of the opportunities?

13b  Local media and internet. O L

 Q 14

 To what extent do people have to 
travel elsewhere to match their skills 
and aspirations with appropriate em-
ployment?

14  Majority. C D

 Q 16 The Voluntary Sector

 How important is the voluntary sec-
tor in the town as a pathway to skills 
development?

16   Not significant. C L

 Q 17

 What is the voluntary sector's track 
record as a training provider?

17  n/a C L



 Q 18

 Is transport an issue specifically in 
the context of accessing 
training/education?

18  Yes.  Bus services are poor and there is no train ser-
vice.  

C L

 Q 19

 Is Adult Education recognised locally 
as a pathway to future learning?

19  Yes O L

 Q 20

 Is childcare available and adequate 
to meet the needs of those attend-
ing courses?

20  No C L

 Q 21

 Are there a significant number of 
childcare providers requiring local 
training?

21  No O L

 Q 22



 What links are being made locally 
between children and family learning 
programmes and the encouragement 
of further learning opportunities?

22  Churchill school is providing some facilities in this area. O L

 Q 23 Training provision:

 a  Who provides training within the 
town?

23 a  Private enterprise. C L

 b  Where does the training take 
place?

23 b  Westerham Hall, WPC chambers. C L

 c  When does the training take place? 23 c Ad hoc basis - when courses are arranged. C L

 Q 24

 What mechanisms are in place to 
link the main learning information, 
advice, and guidance advisors/ pro-
viders?

None. C L



EC 5
Getting the following information will help you assess 
what range of shops and services are available locally 
and give some idea of possible future trends. 

 

KEY
  C = CORE  O = OPTIONAL     L = Local knowledge

D = data

Starting points for in-
formation

Information you will need NB Question numbers are not necessarily consecutive, because some 
have been removed. Please do not renumber.

Chamber of Trade or Com-
merce

Q 1 
 

GOAD Experian town 
centre surveys or your 
own local surveys

Look at the businesses in the town  O L

 What proportion are retail, and how 
many people do they employ?

 1a  Approximately 2% are retail businesses based on floor 
area.  Employ in the region of 100 people.

O L

 b.     What proportion provide consumer 
services, and how many people do they 
employ?

 1b
Not known.

O L

Chamber of Trade or 
Commerce

Q 3 
 

The district council (if 
they have undertaken a 
retail study) 

What type of shops and services are 
there in the town centre and surrounding 
villages?

 3a Food establishments (21), pubs (4), clothes shops, an-
tiques, estate agents, banks, chemist, off licence, butchers, 
green grocers, dry cleaners, hairdressers, florist, kitchen 
shop

C L

GOAD Experian town 
centre surveys or your 
own local surveys

List them by numbers and percent-
ages of each type.  

 3bSee above. C L



 Identify any particular shops and 
services that attract visitors and shoppers 
from outside the town.  Include any shops 
and services which have branches in oth-
er areas or towns.

 3c  Restaurants, clothing and antiques. C L

 Multiples...  3d  Coop, Day Lewis, Wine Rack. C L

 Has retail floorspace in the town 
centre been lost in the last five years?  If 
so, by how much?

 3 e  No O L

GOAD Experian town 
centre surveys

Q 7. 
 

District Council's Retail 
Capacity Study
 

a.  How many shops are vacant in the 
town centre 

 7a 
 3

C L

b.  How many have been vacant for more 
than two years?

If there seem to be a large number com-
pared with the regional and national va-
cancy rates, find out why the vacant 
shops are not being reopened.

7b
1

C L

GOAD Experian town 
centre surveys

Q 8 
 

District Council's Retail 
Capacity Study

How many new shops in the centre have 
opened in the last three years?

8  5 C L

your own local surveys  How many shops have had major refits 
in the last three years?

4 O L



National Federation of 
Market Traders

Q 9 
 

Association of Town 
Centre Managers

9a   Do the town and surrounding coun-
tryside have markets?  
If so

 9a Yes C L

National Farmers’ Retail 
and Markets Association 
(FARMA)

b. What kind (eg, provision markets, live-
stock markets, farm shops, farmers' mar-
kets, WI markets)?

9b Farmers market weekly at Moorhouse C L

British Association of 
Market Authorities

c. How many?  9c C L

 a. How often?  9d Weekly C L

 a. What size?  9e
10 stalls

C L

 f. How many of these sell local produce?  9f  Some C L

 g. Which local products are not represen-
ted in local markets?

 9g  None O L

The market operator Q10 
 

 (or from the District 
Council or from the Na-
tional Association of Brit-
ish Market Authorities)

a.     How often is the general market 
held?

n/a C L

 a. How have the number and type of 
traders and stalls changed over the last 
three years? 

 10b  n/a C L

The National Farmers 
Union, 

Q 11 
 



District Council a. What are the potential threats to the 
local markets?

 11a  Participation and interest due to out of town location. C L

 b. Look at historic data on number of 
stalls, turnover levels, throughput, how 
many people they employed, etc.  Assess 
any vulnerability to closure 

 11b n/a O L

Any survey of local shops 
and services

Q 13 
 

 
 

Are local retailers confident about future 
trading and the town’s role as a shopping 
destination? 

Find out whether local  retailers plan to 
expand or move to new premises, or if 
they are concerned about particular con-
straints on future business.  If they have 
concerns, what are they?

13 Yes

Parking for visitors is a constraint.  Traffic levels.
Number of coffee shops is a concern from some traders and 
number of charity shops.

C L

The Valuation Office Q 14 
 

The District Council
 

14 a Are rents for retail premises stable or 
increasing? 

 14a 
 Stable

O D

14 b Look at rents over the last three 
years and compare them over time with 
competing centres.

14b   Property rents are higher. O L

The Tourist Information 
Offices for your town and 
nearby/other county 
towns

Q 15 Tourism
 



Local/nearby hotels a. In which brochures or other publicity 
material is the town centre actively pro-
moted as a shopping destination?

 15a  Town guide, Westerham and Brasted Gazette, local 
advertising, website and local traders advertising such as 
Chronicle or county border news.

C L

The Internet a. Is the town actively promoted as des-
tination for shopping, tourism or 
business?

 15b  Yes, all of these. C L



EC 6
Getting the following information will provide some 
key facts about the commercial property market in 
the local area

 
KEY

  C = CORE  O = OPTIONAL     L = Local knowledge
D = data

Starting points for in-
formation

Information you will need NB Question numbers are not necessarily consecutive, because some 
have been removed. Please do not renumber.

District Council Q1 Supply of property  

Local property agents How much land for development has 
been allocated in the Local Develop-
ment Plan plan?

1 C L

District Council Q 2 Floorspace
 

 Local property agent a. What is the total amount of com-
mercial and industrial floorspace 
available?

2a  Industrial                  114,000 sq ft
     Commercial Offices  115,000 sq ft

C L

 b. Where is it? 2b Flyers Way, Churchill, Horton’s Way, Squerryes Estate
     Westerham Trading Estate

C L

 c. How much of it has been built or 
let in the last three years? 

2c  Built 6000 sq ft –Commercial Offices C L

District Council Q 3 
 



Local property agent How many premises suitable for new 
small businesses are there at afford-
able rents? 
Look at the number of smaller 
premises and find out rent levels.

3 C L

District Council Q 4 
 

Local property agent How many premises are there that al-
low for ‘expansions’ or ‘grow on’ by 
existing local firms?  

4 O L

Local property agents Q 5 Available floorspace
 

District Council Surveys 
of local employers

a. How much available office or in-
dustrial floorspace is vacant or on the 
market?

5a See attached sheet from Sevenoaks Councila
    33,000 sq ft Commercial currently available

C L

 b. Where is it? 5b  Mainly Offices all over Westerham C L

District Council Q 6  
 

Local property agents What have been the trends in va-
cancy levels in industrial and com-
mercial property? Compare historical  
vacancy levels in properties of differ-
ent ages and sizes.

6 C L

District Council Valuation 
Office

Q 7 
 

Local property agents What have been the trends in rental 
returns in recent years? 

7 O L



 Compare historical data on commer-
cial rents.  Note that increased rents 
and yields denote greater demand for 
floorspace.

 O L

Local Employers Business 
Link

Q8 Future planned expansion:
 

Regional Development 
Agency

a. How many existing commercial 
and industrial businesses are there 
with commitments to expand?

8a O L

 a. Where are they located? 8b O L

District Council Q 9 
 

Small Business Service What economic development and 
funding initiatives are in place to as-
sist the expansion of local firms and 
incoming firms? 

9 C L



EC 7
Getting the following information will give you 
the facts you need to assess visitors' needs and 
the services and facilities available.

 
KEY 
C = CORE  O = OPTIONAL     L = Local knowledge
D = data

Starting points for in-
formation

Information you will need NB Question numbers are not necessarily consecutive, because 
some have been removed. Please do not renumber.



Local Tourist Information 
office

Q 1  

Visitor surveys How many visitors come to the area 
each year?   Consider:

 

 Day visitors (Answers from John Rawlinson, National Trust):

Quebec House - 17,000 last year 
Chartwell - 180,000 so far - by the end of the winter season 
this should reach 200,000.

Church - Vicar once said 300 people on a sunny day

Conversion of Chartwell visitors to Westerham: given that 
most travel to Chartwell either by car or on coach I don't 
think it will be a huge percentage because of the lack of 
parking in the town centre.

Conversion of Chartwell to Quebec House - estimate 50% 
of Quebec House visitors have either visited Chartwell or 
Emmetts or plan to go on to either site.  I also pick up a 
chunk on trade from Ightham Mote and Knole - people visit 
there first and then head along the A25 towards home and 
stop at me on the way back.

I looked at visitor post code data a little while ago - the fig-
ures were a couple of years old but I'm sure won't have 
changed that much.  Chartwell and Quebec House had sim-
ilar figures and from memory 80% of our visitors have non-
Kent
post codes.

Squerryes attracts around 8,000 visitors a year, of whom 
approximately 10% are from overseas. O L

 Overnight visitors Estimated at 500 per year
O L



 Longer stay visitors Virtually none due to the lack of appropriate accommoda-
tion in town. O L

Visitor Surveys conducted 
by the District Council or 
Tourist Board

Q 2
 

 a. Is visitor activity susceptible to sea-
sonal peaks and troughs?

Yes. 
O L

 b. If yes, when do these occur, and 
why?

Chartwell is only open from April – November, so visitor 
numbers drop outside of these times.  Visitor numbers to 
Chartwell do not correspond directly to Westerham town as 
the town attracts a large number of walkers/ramblers year 
round. O L

 c.  Compare visitor numbers and em-
ployment rates at different times of the 
year. 

There is very little commonality between seasonality and 
employment due to the lack of suitable accommodation and 
the limited influence of Chartwell on the town’s economy. O L

Local Tourist Information 
office

Q 3
 

Visitor surveys Where do visitors go during their visit? 3 Squerryes Court, Quebec House, Chartwell, St Mary’s 
Church and the surrounding countryside (with many diverse 
walks around the Greensand Way).  Westerham boasts over 
twenty different places to eat and drink along with 
cosmopolitan shops proving a popular attraction. O L

Local Tourist Information 
office

Q4 
 

Visitor surveys What do visitors do during their visit?
Look at, for example, whether they go 
shopping, visit tourist attractions, do 
sport, visit friends/relatives, etc.

Visitors to Westerham are largely broken into two groups: 
the cultural visitors (to the historical properties and the 
church) and that come for the leisure facilities such as the 
shops and restaurants.  

Societies and clubs such as the Westerham Society, the Fleapit 
Cinema Club  and the Westerham Fine Art Society attract visitors 
from a wide geographical reach, extending over ten miles.

The King George playing fields are popular at weekends with loc-
al football teams. O L



Visitor Surveys Q 5 

 How much money do visitors spend in 
the town and the surrounding area?

An accurate answer to this would require an extensive sur-
vey of visitor behaviour.  Variables include NT membership, 
travel to the town centre and money spent in shops and 
restaurants.  It would be almost impossible for a restaurant 
to separate income from local residents and visitors. O L

Local Tourist Board Q 6 Activities:
 

 Yellow Pages a. What are the main tourist or visitor 
activities in the town or nearby?

Visiting historic buildings in an area of outstanding natural 
beauty, together with walking and rambling, eating, drinking 
and shopping. C L

 Are there any specialist tourism 
enterprises, such as language schools 
or conference centres that may en-
courage people to visit the area?  If so, 
what proportion of visitors use these 
facilities? 
Consider both major activities (for ex-
ample, festivals, sports events, key 
landmarks, etc), and smaller scale 
activities (for example, footpaths, cycle 
ways/cycle hire, etc).

In general, no, however 2007 saw the Long Pond RNLI fun-
draising day and 2009 saw the Wolfe Weekend, commem-
orating the 250th anniversary of the deal of General Wolfe. 
These were both well-attended by visitors and residents.

C L
Local authority Q 7

 
Local transport providers What are the transport links:

 a. To the town in the first instance (for 
example, road and rail)

There are no rail facilities in Westerham.  The nearest sta-
tions are Oxted (4 miles), Sevenoaks (7 miles) and Eden-
bridge (4 miles).  There is a limited bus service so cars are 
the primary source of transport, although parking spaces 
are limited. C L

 b. For visitors once they have arrived 
(for example, buses, hire cars)?

The only options are car or foot.  Regrettably Chartwell is 
not within walking distance and there is a very limited bus 
service. C L



 c. Are there viable alternatives to 
private cars?

No.

C L
The Tourist Information 
Office

Q 8
 

local survey. How accessible is the town and its fa-
cilities for people with disabilities?

The town is built on a hilly environment and is consequently 
largely difficult for people with disabilities to travel within. 
Narrow pavements and old buildings contribute to a low 
level of accessible buildings within the town and its sur-
rounds. C L

District Council Q 9
 

Local Tourist Board What is the range and capacity of ac-
commodation available with respect to 
these grades:

 

O L
Local surveys a. B&B Negligible – perhaps two or three B&Bs

O L
 a. Guest House None

O L
 a. Hotel One (six rooms, unsuitable for long stays)

O L
 a. Self-catering None

O L
 a. Caravan and camping None

O L
 a. Youth hostels None

O L
District Council Q 10

 
Local Tourist Board Competitions:  

 a. Does the town enter any national 
competitions, such as 'Britain in 
Bloom'?

No.

O L



 a. Do the surrounding villages enter 
the 'Best Kept Village'?

No.

O L
local food groups Q 12 

 
Tourist Information Office Food directory:

 Is there a local food directory for the 
town and surrounding hinterland?

 No.
C L

 How is it produced?  N/A
O L

 Who is it distributed to?  N/A
O L

 a. How often is it updated?  N/A
O L

Tourist Information or Vis-
itor Centre

Q 13 Visitor information:
 

 
 Local surveys 

Tourism officer

a. If there is a Tourist or Visitor In-
formation Centre in the town, how well 
used is it? Consider the number of en-
quiries in various forms, including 
phone calls, ‘hits’ to the Internet and 
the number of visitors to the Centre

No.

C L
Visitor surveys b. Where are the Visitor Information 

Points in the town?
The Library and Kings Arms Hotel provide limited tourist in-
formation facilities. C L

 Tourist Board c. Around the town and its environs, 
are there:

 
C L

current visitor guides The Parish Council provides some visitor guides during of-
fice hours. C L

 town trails No.
C L

 up to date walking and cycling 
trails

No, although a rambling society exists and a basic map is 
on display on the Green. C L



Visitor surveys Q 14
 

Tourist Board Is there adequate and effective pedes-
trian and road signing to visitors’ attrac-
tions and services (for example, park-
ing and public toilets, the Tourist Office 
and the town centre)?

There is reasonable signage within the town for the main at-
tractions such as Quebec House, Squerryes and Chartwell. 

The Library and Parish Council offices are not well signed mean-
ing visitors to the town are left largely to their own devices.

C L
Local survey Q 15

 
How convenient is public transport for 
shopping areas/facilities and tourist at-
tractions?

N/A

C L
 Local survey Q 16 

 
a. How many car parks, coach parks, 
meters, free parking zones, etc, are 
there?

See Transport and Accessibility worksheet.  There is a lack 
of space in the town centre and the Darent car park is inac-
cessible for elderly and disabled people. C L

b. Are they situated conveniently for 
the Town Centre, shopping and tourist 
attractions?

See Transport and Accessibility worksheet.

C L
Visitor surveys Q 17

 
Tourist Board To what extent does the number, range 

and quality of visitor services and ancil-
lary services match visitor expectation 
and needs?

Westerham is a naturally visually attractive place close to 
London and attracts a large number of day trippers as a 
result.  The shops, walks and restaurants largely cater to 
this trade but nothing more substantial is offered to people 
wishing to have an extended stay. C L

 Local survey Q 18
 

What do visitors think about the gener-
al appearance and attractiveness of 
the town/hinterland, and the public fa-
cilities?

Generally visitors to the town are very impressed at its ap-
pearance and facilities.  Key attractions include its history, 
being mentioned in the Doomsday Book; the home of many 
historical and literary figures and the friendliness of its res-
idents and traders. O L




	(Answers from John Rawlinson, National Trust):
	Quebec House - 17,000 last year 
	Chartwell - 180,000 so far - by the end of the winter season this should reach 200,000.
	Church - Vicar once said 300 people on a sunny day
	Conversion of Chartwell visitors to Westerham: given that most travel to Chartwell either by car or on coach I don't think it will be a huge percentage because of the lack of parking in the town centre.
	Conversion of Chartwell to Quebec House - estimate 50% of Quebec House visitors have either visited Chartwell or Emmetts or plan to go on to either site.  I also pick up a chunk on trade from Ightham Mote and Knole - people visit there first and then head along the A25 towards home and stop at me on the way back.
	I looked at visitor post code data a little while ago - the figures were a couple of years old but I'm sure won't have changed that much.  Chartwell and Quebec House had similar figures and from memory 80% of our visitors have non-Kent
	post codes.
	Estimated at 500 per year
	Virtually none due to the lack of appropriate accommodation in town.
	Yes. 
	Chartwell is only open from April – November, so visitor numbers drop outside of these times.  Visitor numbers to Chartwell do not correspond directly to Westerham town as the town attracts a large number of walkers/ramblers year round.
	There is very little commonality between seasonality and employment due to the lack of suitable accommodation and the limited influence of Chartwell on the town’s economy.
	Visitors to Westerham are largely broken into two groups: the cultural visitors (to the historical properties and the church) and that come for the leisure facilities such as the shops and restaurants.  
	An accurate answer to this would require an extensive survey of visitor behaviour.  Variables include NT membership, travel to the town centre and money spent in shops and restaurants.  It would be almost impossible for a restaurant to separate income from local residents and visitors.
	Visiting historic buildings in an area of outstanding natural beauty, together with walking and rambling, eating, drinking and shopping.
	In general, no, however 2007 saw the Long Pond RNLI fundraising day and 2009 saw the Wolfe Weekend, commemorating the 250th anniversary of the deal of General Wolfe.  These were both well-attended by visitors and residents.
	There are no rail facilities in Westerham.  The nearest stations are Oxted (4 miles), Sevenoaks (7 miles) and Edenbridge (4 miles).  There is a limited bus service so cars are the primary source of transport, although parking spaces are limited.
	The only options are car or foot.  Regrettably Chartwell is not within walking distance and there is a very limited bus service.
	No.
	The town is built on a hilly environment and is consequently largely difficult for people with disabilities to travel within.  Narrow pavements and old buildings contribute to a low level of accessible buildings within the town and its surrounds.
	Negligible – perhaps two or three B&Bs
	None
	One (six rooms, unsuitable for long stays)
	None
	None
	None
	No.
	No.
	 No.
	 N/A
	 N/A
	 N/A
	No.
	The Library and Kings Arms Hotel provide limited tourist information facilities.
	 
	The Parish Council provides some visitor guides during office hours.
	No.
	No, although a rambling society exists and a basic map is on display on the Green.
	There is reasonable signage within the town for the main attractions such as Quebec House, Squerryes and Chartwell.  
	See Transport and Accessibility worksheet.  There is a lack of space in the town centre and the Darent car park is inaccessible for elderly and disabled people.
	See Transport and Accessibility worksheet.
	Westerham is a naturally visually attractive place close to London and attracts a large number of day trippers as a result.  The shops, walks and restaurants largely cater to this trade but nothing more substantial is offered to people wishing to have an extended stay.
	Generally visitors to the town are very impressed at its appearance and facilities.  Key attractions include its history, being mentioned in the Doomsday Book; the home of many historical and literary figures and the friendliness of its residents and traders.

